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"Football is King, Even in Spring”
Introduction
     The Office of Consumer Research at Middle Tennessee State University recently conducted the second Middle Tennessee Sports Affinity Survey.  The Sports Affinity Survey measures familiarity and liking of different sports leagues and teams.  For each league and team, respondents to the survey were asked if they were familiar with the league/team and then asked if the league/team is one of their favorites.  The Familiarity Score for each league reflects the percentage of those persons sampled who indicated they were familiar with a particular league or team.  The Affinity Score for each league and team was calculated as the percentage of people who were familiar with a league or team and rated it as one of their favorites.  The Sports Affinity Survey included questions about both professional and collegiate leagues and teams.  The 14 leagues in the survey consisted of 11 professional leagues and 3 collegiate leagues, while the 13 teams in the survey consisted of five professional teams and eight collegiate teams considered to be of interest to area residents.
Familiarity and Affinity for Leagues:
     Even though football is currently in its offseason, the National Football League rated first among professional leagues in terms of Familiarity (91) and Affinity (60).  The NFL was the only professional league with an Affinity Score greater than 50.  Among collegiate leagues, NCAA Football rated first for both Familiarity (84) and Affinity (68).    One possible explanation for the gains experienced by these leagues is that all of them either were either in-season or preparing for the beginning of their season.  All three collegiate sports leagues included in the survey rated higher than most professional leagues for both Familiarity and Affinity.  NCAA Football again was the top league in terms of both Familiarity and Affinity.  Familiarity Scores and Affinity Scores for each league are shown in Tables 1 and 2.  
     Familiarity scores for all leagues were lower compared to Fall 2005.  Changes in Affinity Scores were smaller, with some leagues showing increases in Affinity Scores.  Four professional leagues had increases in their Affinity Scores (National Basketball Association +4, Indy Racing League +2, Major League Baseball +1, and Professional Golfers Association +1).  The WNBA was added to the survey beginning Spring 2006 and will be measured regularly going forward.  Among collegiate sports leagues, NCAA men’s and women’s basketball experienced increases in Affinity Scores.  These increases could be attributed in part to the timing of the survey occurring during the NCAA basketball tournaments.  
Table 1.  Familiarity and Affinity Score for Professional Sports Leagues
	
	
	Familiarity Scores
	Affinity Scores

	Rank
	League
	Spring 

2006
	Fall

2005
	Spring

2006
	Fall

2005

	1.
	National Football League
	91
	94
	60
	62

	2.
	Major League Baseball
	79
	90
	48
	47

	3.
	NASCAR
	80
	86
	38
	38

	4.
	National Hockey League
	73
	86
	36
	38

	5.
	Minor League Baseball
	69
	82
	27
	29

	6.
	Professional Golfers Association
	72
	78
	28
	27

	7.
	National Basketball Association
	77
	81
	28
	24

	8.
	Women’s National Basketball Association
	62
	---
	22
	---

	9.
	Indy Racing League
	58
	63
	21
	19

	10.
	Major League Soccer
	49
	52
	17
	20

	11.
	Ladies Professional Golfers Association
	57
	63
	18
	18

	12.
	Arena Football League
	68
	71
	12
	12


Table 2.  Familiarity and Affinity Score for Collegiate Sports Leagues

	
	
	Familiarity Scores
	Affinity Scores

	Rank
	League
	Spring

2006
	Fall

2005
	Spring

2006
	Fall

2005

	1.
	NCAA Football
	84
	90
	68
	71

	2.
	NCAA Men’s Basketball
	81
	84
	51
	49

	3.
	NCAA Women’s Basketball
	78
	84
	43
	37


Familiarity and Affinity for Teams
     Familiarity Scores and Affinity Scores for teams of interest to middle Tennesseans are shown in Tables 3 and 4.  Football rated highly in terms of familiarity and affinity for specific teams.  Familiarity scores held constant for one team (Titans) and were lower for the other teams.  The Tennessee Titans topped the team ratings for both Familiarity (94) and Affinity (75).  It appears area residents could have been positively impacted by off-season personnel moves made by the Titans, with fans interpreting the moves as a signal that the team will be more competitive in 2006.  The Nashville Sounds fell from second to third in Affinity Score rankings among professional teams as the Nashville Predators moved into second place with only a one-point dip in its Affinity Score.  Affinity Scores for the Nashville Kats and Memphis Grizzlies increased by 4 points and 10 points, respectively, but they are substantially behind the other three area professional teams in the middle Tennessee market.
     Among collegiate teams, University of Tennessee women’s basketball had the highest ratings for Familiarity (76) and Affinity (55), making it the only non-football sports property to top either Familiarity or Affinity in its category.  The University of Tennessee men’s basketball team had the second highest Affinity Score among collegiate teams, a result likely influenced by the team’s successful season.  Affinity Score rankings for collegiate teams fell into order by institution (Tennessee, Vanderbilt, MTSU, and TSU, respectively).  The procedure for measuring Familiarity and Affinity for collegiate teams is to measure football teams in Fall and basketball teams in Spring.  Thus, the Spring 2006 survey was the first measurement of Familiarity and Affinity for collegiate teams.
Table 3.  Familiarity and Affinity Score for Professional Sports Teams

	
	
	Familiarity Scores
	Affinity Scores

	Rank
	Team
	Spring 
2006
	Fall 
2005
	Spring 
2006
	Fall 
2005

	1.
	Tennessee Titans
	94
	94
	75
	70

	2.
	Nashville Predators
	88
	91
	46
	47

	3.
	Nashville Sounds
	82
	86
	42
	50

	4.
	Nashville Kats
	80
	82
	28
	24

	5.
	Memphis Grizzlies
	51
	58
	27
	17


Table 4.  Familiarity and Affinity Score for Collegiate Sports Teams

	
	
	Spring 2006

	Rank
	Team
	Familiarity Score
	Affinity
Score

	1.
	University of Tennessee Women’s Basketball
	76
	55

	2.
	University of Tennessee Men’s Basketball
	74
	44

	3.
	Vanderbilt University Men’s Basketball
	77
	40

	4.
	Vanderbilt University Women’s Basketball
	72
	38

	5.
	MTSU Men’s Basketball
	72
	37

	6.
	MTSU Women’s Basketball
	68
	35

	7.
	TSU Women’s Basketball
	54
	19

	8.
	TSU Men’s Basketball
	57
	17


About the Survey
     The results reported here are based on telephone interviews with 326 randomly selected adult residents, 18 years and older, from Davidson, Rutherford, and Williamson counties.  Phone interviews were conducted between 4:00 pm and 8:00 pm on March 28 and March 29, 2006.  With a sample of 326 people, we can say with 95% confidence that the amount of survey error due to taking a random sample instead of surveying all members of the population is ± 5.4%.  Other factors such as problems with question wording and question interpretation can also lead to additional bias or error being introduced into the results.  

About MTSU Sports Business Studies and Office of Consumer Research
     The Management and Marketing Department at Middle Tennessee State University has integrated sports business curriculum and experiential learning projects into its program.  The objectives are to expose students to sports business career opportunities and gain experience through participating in sports business projects.  The Sports Affinity Survey is made possible by the support of the MTSU Office of Consumer Research.  The Office of Consumer Research conducts surveys on topics relevant to citizens and businesses in Middle Tennessee.  Surveys are conducted in a telephone survey lab created by funding from an MTSU Technology Access Fee grant.  Students enrolled in marketing courses conduct the telephone surveys.  

For further information contact Don Roy, Associate Professor of Marketing and Sports Business Studies Coordinator, Office of Consumer Research (904-8564; droy@mtsu.edu).


