Ph.D. Reading List in Popular Culture

Being housed within an English Department means this examination will center on critical analysis of texts and the application of relevant cultural theory.  Students will be assessed on their ability to analyze examples of popular culture in a sophisticated and theoretically informed manner.

Required Theoretical Readings
For an effective introduction and background, students are recommended to begin with the Storey Introduction and Reader.  Pay particular attention to the following excerpts from the Reader and consult the complete texts of these articles (see bibliography in Reader):
· Althusser, Louis. "Ideology and Ideological State Apparatuses"

· Ang, Ien. “Dallas and the Ideology of Mass Culture”

· Bakhtin, Mikhail. “Carnival and Carnivalesque” 
· Barthes, Roland. "Myth Today"

· Baudrillard, Jean. "The Precession of Simulacra"

· Gramsci, Antonio. "Hegemony, Intellectuals and the State"

· Hebdige, Dick. “Postmodernism and ‘The Other Side’”

Fiske, John. Understanding Popular Culture. Boston: Unwin Hyman, 1989.

Jameson, Fredric. “Postmodernism, or, The Cultural Logic of Late Capitalism.” Reprinted in multiple collections, including Anthony Elliot, ed., The Blackwell Reader in Contemporary Social Theory. ---: Blackwell, 1999: 338-350. 
McLuhan, Marshall. Understanding Media: The Extensions of Man.

Mulvey, Laura. “Visual Pleasure and Narrative Cinema.” Screen 16.3 (1975): 6-18.  Reprinted in multiple readers, including Susan Thornton, ed. Feminist Film Studies.
Storey, John.  Cultural Theory and Popular Culture: An Introduction. 5th ed. Harlow, England: 2009.

---.  Cultural Theory and Popular Culture: A Reader. 5th ed. Harlow, England: 2009.
Required Textual Areas

In each area, students should be familiar with diverse approaches to its study (see Recommended Critical Readings below).

Celebrity (e.g. idols/icons in music, film, television, business, politics)  

Internet and Technological Textualities (e.g. social networks, blogs, text messages, video games)

Material Culture (e.g. bumperstickers, dolls, games, collectables)

Popular Film (e.g. genre films, CGI, anime)
Popular Literature (e.g. genre fiction, graphic novels, comics, manga)
Popular Music

Popular Print Media (e.g. magazines, tabloids, print advertising)

Television

Recommended Critical Readings  

The intention of this list is to suggest the breadth and depth of the discipline of popular culture studies with which students should be familiar.  Students should aim for knowledge of diverse approaches, including genre studies and a variety of theoretical perspectives (e.g. Marxist, post-structuralist, deconstructive, psychoanalytic, semiotic, feminist, postcolonial).
Allen, Robert C., ed. Channels of Discourse, Reassembled: Television and Contemporary Culture, 2nd Edition. Chapel Hill: UNC Press, 1992.

Barthes, Roland. Mythologies. Trans. Annette Lavers. 1957; rpt. NY: Hill and Wang, 1972.

Brundson, Charlotte, Julie D'Acci, and Lynn Spigel, eds. Feminist Television Criticism: A Reader.  NY: Oxford, 1997.

Cawelti, John. The Six-Gun Mystique. 2nd ed. Bowling Green, OH: Popular Press, 1984.

Dent, Gina, ed.  Black Popular Culture.  Seattle: Bay Press, 1992.

Doty, Alexander.  Making Things Perfectly Queer.  Minneapolis: U Minnesota P, 1997.
Dow, Bonnie J. Prime-Time Feminism: Television, Media Culture, and the Women's Movement Since 1970. Philadelphia: U PA Press, 1996. 

Douglas, Susan.  Where the Girls Are: Growing Up Female with the Mass Media. New York: Three Rivers Press, 1995.

Dyer, Richard.  Heavenly Bodies. New York: Routledge, 1986.
Ewen, Stuart. All Consuming Images: The Politics of Style in Contemporary Culture. New York: Basic Books, 1988.

Gray, Herman.  Watching Race: Television and the Struggle for "Blackness."  Minneapolis: U Minnesota P, 1995.

Gray, Jonathan. Show Sold Separately: Promos, Spoilers, and Other Media Paratexts. New York: NYU Press, 2010.
Hamamoto, Darrell Y.  Monitored Peril: Asian Americans and the Politics of TV Representation.  Minneapolis: U Minnesota P, 1994.
Hebdige, Dick. Hiding in the Light: On Images and Things. New York: Routledge, 1988.

Hobson, Janell.  Venus in the Dark: Blackness and Beauty in Popular Culture. NY: Routledge, 2005.
Hollows, Joanne.  Feminism, Femininity, and Popular Culture.  Manchester: Manchester UP, 2000.

hooks, bell. Reel to Real: Race, Sex, and Class at the Movies.  NY: Routledge, 1996. 

---. Black Looks: Race and Representation. South End Press, 1992.
Jenkins, Henry. Textual Poachers: Television Fans & Participatory Culture. New York: Routledge, 1992.

Johnson, Steven. Everything Bad is Good for You: How Today’s Popular Culture is Actually Making Us Smarter. New York: Riverhead Books, 2005.
Marc, David. Comic Visions: Television Comedy and American Culture. 2nd ed. Malden, MA: Blackwell, 1999.

McCloud, Scott.  Understanding Comics: The Invisible Art. New York: Harper Paperbacks, 1994.

O’Brien, Geoffrey. Phantom Empire: Movies in the Mind of the 20th Century. New York: W. W. Norton, 1993.

Postman, Neil. Amusing Ourselves to Death: Public Discourse in the Age of Show Business. New York: Penguin Books, 1985.

Radway, Janice.  Reading the Romance: Women, Patriarchy, and Popular Literature. Chapel Hill: UNC Press, 1991.
Seldes, Gilbert. The 7 Lively Arts. 1924; rpt. Mineola, NY: Dover, 2001.

Spigel, Lynn and Denise Mann, eds.  Private Screenings: Television and the Female Consumer. Minneapolis: U of Minnesota Press, 1992.
Warshow, Robert. The Immediate Experience: Movies, Comics, Theatre, and Other Aspects of Popular Culture. 1962; rpt. Cambridge; Harvard UP, 2002.
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