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SPE 5: Speech Visual Aid Guide

Why use visual aids?

· To enhance understanding
· To grasp the audience’s attention
· To improve delivery, encourage movement, and energize a speech
· To reduce anxiety (Something to point to can be an outlet for your nervous energy!)
· To make the speech and your ideas memorable
· To enhance credibility
Some common problems with visual aids:

· They can distract the listener

· They can distract the speaker

· If ill-prepared, they can hurt your credibility

· They take time to prepare

· They can reduce eye contact with your audience

Common types of visual aids and how to use them:

People: As visual aids, they should be willing to participate and understand their role is to illustrate the message—not to draw attention away from it. They should agree to meet and rehearse the speech, and they should sit in the front row so that they are easily accessible.

Objects or models: Keep objects out of sight until time for them to be used, display them one at a time, and only use inanimate objects. Don’t use anything dangerous, illegal, or offensive. Models are useful when your subject is small or too large to bring into the room.

Pie charts: Use them to show the size of a subject’s part in relation to a whole. Use six or less segments.

Bar graphs: Use them to show comparisons and contrasts between two or more items or groups.

Line graphs: These demonstrate changes across time and show trends in growth or decline.

Handouts: Distribute them before you speak only when it is necessary for listeners to refer to them as you speak. Never distribute handouts during your speech.

Maps: Create your own maps specially prepared for your speech. Commercially prepared maps usually have too many insignificant details.

Textual graphics: These are lists of words, phrases, or numbers. You may want to display these in bulleted lists; however, show no more than six lines at a time.

Acronyms: These are words that spell out a message (for example, TEAM= Together Everyone Achieves More). Use them to make your message easy to remember.

DVDs/Videotapes/Audio: Don’t forget that moving images can distract your audience, and you may need to edit video and audio for time purposes. A video clip should be no more than 30 seconds long in a short speech.

Flip charts/Marker boards: These are best for spontaneous, unpredictable illustrations. Use large letters, write legibly, and only create drawings that take a few seconds. Make sure you clear the board for the next speaker.
Computer aids (PowerPoint): Keep it simple. For text, use plain fonts and make sure your words are a reasonable size. For backgrounds, use light on dark or dark on light layouts. As always, proofread your slides.

Pictures: Make sure your entire audience can see the picture without having to pass it around. Only use pictures that are relevant and prove a point that your words cannot.

Posters: Keep them simple and neat. Use bold colors and large letters. Leave plenty of white space so that your poster isn’t too “busy” for the eyes.

Principles of Design for Visual Aids:

· Visibility: The size must be appropriate to the setting. Use plain fonts that are easy to read.

· Emphasis: Emphasize only what your speech emphasizes; each aid should only make one point. Also, avoid “cuteness.” Let your words and tone provide elaboration.

· Balance: Make a focal point.

· Color: It can add impact, reinforce the message, and create moods and impressions.

· Amount: Have no more than four aids for a six-minute presentation.

Tips for using visual aids:

· Practice: Make sure you have smooth transitions.

· Decide where you will place the visual aid before and during the speech.

· Check out electronic equipment beforehand. Make sure you can use it properly.

· Don’t display the visual aid until you are ready to use it.

· Stand to the side of the aid, and make eye contact with your audience.

· Point at what you are talking about.

· Distribute materials only before or after the speech.

· Do not use too many visual aids.
· Make sure your visual aid is suitable for the environment of your speech.
Adapted from: Public Speaking. Osborn/Osborn. 6th ed.


